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HOW-TO GUIDE

Optimize Your Marketing
Budget

Find Optimization Opportunities — Example:
Keyword Budgeting

dental implants pricing $22,198.00 Total

BO8
Keyword v 4 Total ~v
Totals $104,116.00
dental implants x $27,700.00 £
dental implants pricing * $22,198.00 £
eeeeeeeeeeee x $15,448.00 £

Use the Sales Value by Keyword report to see revenue each keyword

generated.



& WHATCONVERTS HOW TO OPTIMIZE YOUR MARKETING BUDGET

Optimization opportunities:
1. Increase spending on high-performing “dental implants” keyword

2. Reduce spending on low-performing “pediatric dentist chicago”

keyword

[E BarChart . 5values + Reverse Axis Keyword by Sales Value ~
[ Total Perlead  ® PerQuotable Lead Filters
dental implants
dental implants | $1,319.05 Per Quotable Lead
dental implants pricing °
dental implants near me
ey
] 100 200 300 400 500 600 700 800 900 1000 1100 1200 1300 1400 1500 1600 1700 1800 1900 2000 2100 22..
+ Add Custom Column @ Choose Columns
Keyword v+ Per Quotable Lead
Totals $327.41
O dental implants  * $1,319.05 £
[ dental implants pricing * $2,018.00 &

[] dentalcrowns x $17357

Use the filters for more nuanced insights like Sales Value Per Quotable Lead.
Optimization opportunities:
1. Increase budget for more valuable “dental implants pricing” leads

2. Decrease spending for less valuable “dental crowns” leads

Visit Our Website for more details 2


https://www.whatconverts.com/how-to-grow-your-leads/
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Find Optimization Opportunities — Example:
Landing Page Optimization

[E BarChart . 10values - Reverse Axis

Quotable Leads @ Not Quotable Leads

L |
Icompany/chicago-kid-friendly-dentist/ [l
Iteeth-whitening/3-weeks-whiter-teeth/ I
Ichicago-dentist/ | IEEG—
lliberty-village-dentist [

Icompanylchicago-pediatric-dentist/ [l

I
/implants/dental-implants/
Iroot-canallchicago-root-canal-specialist/
|
o 5 10 15 20 25 30 35

generated quality leads.

Optimization opportunities:

a better conversion rate

Visit Our Website for more details

Landing Page Path by Quotable ~

40 45 50 55 60 65 70 75 80 85 90 95 100 105

Use the Quotable Leads by Landing Page report to see which pages

1. Send ads from “/chicago-crown-dentist” to “/dental-crowns” since it has

2. Send fewer ads to “/chicago-dentist” since it has a poor conversion rate
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