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HOW-TO GUIDE

Increase Client’s Budget

Point to Earned Results (ROIl) — Example: Sales
Value by Campaign

Showing campaign performance in terms of real revenue generated makes it easy for

clients to understand marketing ROI.
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1. Create a Quick Report from Campaigns in the Lead Manager
2. Switch to Total Sales Value
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3. Determine return on investment (ROI) by comparing campaign sales
value to its budget
You can then motivate budget increases by pointing to proven ROI for a
campaign.
Example: Campaign A ROI = 9X
e $10k budget yields $90k
e $100k budget yields $900k

Visit Our Website for more details


https://www.whatconverts.com/how-to-grow-your-leads/

